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HEYATHBIE CMH
KAK UHCTPYMEHT PA3ZBUTHUSA U ITPOABUKEHUSA
YKPAUHCKOI'O U3JATEJBCTBA «CMOJIOCKHII»

Auia FOpbeBHa MHKO0J1a€HKO
acnupaHT Kadeapbl M31aTEJILCKOIO /1eJ1a U CeTeBbIX U3IaHUi

KueBckuii HAUMOHAJIBbHBIN YHHBEPCUTET KYJbTYPbI U HCKYCCTB
01601, Ykpauna, Kues, yi. Illopca, 36. alla-mykolaenko@ukr.net

B cratbe uccnenyercs 3Hauenue neyatHeix CMU nist pa3BUTHSL YKPAUHCKOIO M3aaTenbcTBa «CMo-
nmockum» (Paken») B nuacnope (CILIA) u Bo BpemeHa HezaBucuMOW YkpauHbl. OOpaiaeTcss BHIMaHUE Ha
pOJb cOOCTBEHHBIX M3AaHU «CMOJIOCKHIIA», B YaCTHOCTH, XypHana «CMOJIOCKHID), KOTOPBIA B JUacIope
OBUT PYIIOPOM YKPAWHCKHUX SMUTPaHTOB U auccuieHToB YCCP, a B He3aBucuMOM YKpauHe CTall U3JIaHuEM
COBPEMEHHOU TBOPUECKOM MOJOIEKHU YKpauHbl. AHanu3upyercs BnusHUe nedatHeix CMU Ha nponBuke-
HUe u3narenbcTBa «CMOIOCKUI» B YCIOBHUSIX COBPEMEHHOTO KHMKHOTO phIHKA. OcBellaercs, Kak crienua-
JIM3UPOBAaHHAA MCPUOJUKA MMPECACTABIACT YUTATCIIAM ACATCIBHOCTD «CMOJIOCKHIIa) B peuCH3UAX HAa KHUTH,
CTaThsIX 00 U3ATEIBCTBE, UHTEPBBIO C €r0 PYKOBOIUTEIISIMU.

KuroueBblie ciioBa: neyatasle CMU; u3znatensctBo «CMONOCKUID; KypHAT «CMmonockum»; Ocum
3UHKEBUY; YKPAUHCKas JUacropa; MpoABMKEHUE.
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The article analyses the role of the print media in the development of the Ukrainian publishing house
“Smoloskyp” (“Torch”) in the diaspora (USA) and in the time of the Independent Ukraine. The research pays
attention to the role of the publishing house’s own editions, in particular to the journal “Smoloskyp”, which
in the diaspora was the mouthpiece for Ukrainian emigrants and dissidents from the USSR, and in the
Independent Ukraine became an edition for the contemporary creative youth of the Ukraine. The article
highlights the impact of print media on promotion of the publishing house “Smoloskyp” in today's book
market. The article considers how specialized periodicals represent for readers “Smoloskyp”s activity in
books reviews, articles about this publishing house and interviews with its heads.
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