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Crarbs MOCBAILECHA aHAJIW3Y PETMOHAIBHOIO PbIHKA MepMcKux uHTepHeT-CMMU. BricTpanBaeTcs ux
THUIIOJIOTHUS, BBIABISCTCS crienupuka, GOpMyIHpYIOTCS KPUTEPUH YCIEIIHOCTH OHJIAMH, B COOTBETCTBHH C
KOTOPBIMH TIPOBOAMTCS CTATHCTUYECKUI aHaIN3, HAMeUaeTcs MepapXus ¢ OmpeneieHneM JuaepoB. Brime-
JISTFOTCS TAKUE CTPYKTYpPHBIE uepThl nHTepHET-CMU, Kak HalleTIeHHOCTh Ha JIMIEPCTBO B HOBOCTHBIX TOTAX H
peUTHHraX, CTPEMIICHUE COYETaTh HOBOCTH C YCJIyI'aMH, HaJWuue MYJIbTUMEIAMHHOTO KOHTEHTa, 3a00Ta 0
BOCITUTAHUU JIOSUTHHOU ayJUTOPUH (MIPEXKIE BCErO B COIMANBHBIX CeTAX). OTMedaeTcs BaXXHOCTh UCIIOIB30-
BaHMs oHNaitHOBBIMU CMMU BUIECOKOHTEHTA, a TAKXKE COLUUANBbHBIX CETEH AJI MOBBILICHUS KyIbTYPhl ayaH-
TOPHH.

KuaroueBsble ciioBa: nepMckue nHTepHeT-CMU; HOBOCTHBIE MOPTANIBI; MYJIBTUMEIUHHOCTD; aHAINA3
YCHEIIHOCTH; JOSITbHAS ayAUTOPHS; COIIMATBHBIC CETH.

INFORMATION PORTALS AND NEWSPAPERS:
STRUCTURIZING OF PERM NEWS INTERNET MARKET

Alexey V. Pustovalov
Reader of Journalism and Mass Communication Department
Perm State National Research University

The article is devoted to the analysis of the region’s market of Perm online media. The author builds
their typology, observes their specificity, distinguishes the criteria of online efficiency, makes the statistic
analysis in compliance with them and builds a hierarchy of leaders. The author distinguishes such structural
characteristics of the Internet media as aiming for leadership at news tops and ratings, a tendency to combine
news and services, production of multimedia content, influence on the audience to make it loyal (primarily in
social networks). The importance of video content application by online media is emphasized as well as the
use of social networks for raising the loyal audience.
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