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I/I3BCCTHO, 4YTO MCPEBOJ MHOA3BIYHOTO MMPOU3BCACHU BIIMCBIBACTCA B CJI0KHBIM M1 MHOTOAQCIIEKTHBIM
MpOLECC MEKKYIBTYPHOTO B3aUMOJICHCTBHSA, B KOTOPBIH BOBJICYCHO MHOXKECTBO (pakTopoB. Cpeny HUX Hau-
OoNbIIMI MHTEpEC MPEICTABISACT peakius MHPOKOH myOnuku. CuuTaeTcs, 4TO «TEKCT MPHOOpeTaeT CBOM
MOJHBIA CMBICT TOJILKO B YCIOBUAX peuenunu, T. €. MIOHMMAaHUA U OLICHKHU HCHCBOﬁ ay):[HTOpHCfI», KOTOpasd
HanOoIee SIPKO OTPaKaeT HHTEPIPETALNIO HHOKYIBTYPHOTO HACIEANs B IPUHUMAIOIIEH KynbType. JlaHHbIit
acCIIeKT 0COOCHHO aKTyaJIeH Ul MCCIICIOBAHUS TEPEBOJOB HAa PYCCKHH SI3BIK MPOW3BENEHHN 3apyO0e:KHOTO
KHHO: TIOCKOJIBKY JOJIS MEPEBOTHBIX MPOU3BEACHUI B POCCHUIICKOM KHHOpPENEpTyape BechbMa 3HAYMTENbHA.
HccnenoBanne OCHOBBIBAETCS Ha MaTepualie MepeBoJoB (paHily3ckoro kuHodmibma «Bienvenue chez les
Ch’tisy» («/Io6po moxanosats B 3emito Lltm», @panims, 2008), He OCTABHUBIIIErO PaBHOLYIIHBIM POCCHIA-
cKoro 3putensi. Pe3ynbTaTsl vccneqoBaHus IO3BOJSIIOT B3TJSIHYTh IJ1a3aMU PEMITUCHTA HA Hanbolee aKTy-
aJIbHBIE TIPOOJIEMBI KHHOTIEPEBO/IA.

Ki1ioueBble cj10Ba: KHHOIIEPEBOI;, PELETILNS; 3pUTENb; KPUTSPHN KadecTBa IepeBo/a; NepeBOTHOM
TEKCT; IPUHUMAIOIIAs KYJIbTypa; TEXHHKA IIepeBO/Ia.

STUDY OF TARGET TEXT RECEPTION AS A RESEARCH APPROACH IN
TRANSLATOLOGY (through the example of film translation)
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As is known, translation of a foreign piece of work belongs to a complicated and multi-aspect
process of intercultural communication, which involves numerous factors. Reaction of wide audience is of
the greatest interest here. It is known that text only acquires its full meaning in the context of reception, i.e.
when it is understood and evaluated by the target audience, which gives the clearest understanding of inter-
pretation of a foreign culture heritage in a recipient culture. This aspect is particularly vital for studying
translation of foreign cinema works into the Russian language: as is known, percentage of translated films in
repertoire of Russian cinemas is rather considerable. The research is based on translations of «Bienvenue
chez les Ch’tis» (Welcome to the Land of Shtis) (2008) — a French film, which touched feelings of Russian
audience. Results of the research allow us to look at the most pressing problems of film translation through
recipients’ eyes.
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