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CraThs MOCBSAIIEHA TPOOIIeMe YIOPSIIOUYeHUsT (PYHKIIMOHAIEHOTO MHOTO00pasns MY3bIKaTbHBIX WH-
TEepHET-MeIMa Ha 0a3e KOHIEIIIMUA CETEBOrO OOIIECTBA U B KOHTEKCTE KapIUHAIBHBIX M3MEHECHUH, TPOU30-
MIeIINX B MOCJIETHUE TOAbI B MUPOBOM MY3BIKabHOW WHAYCTpUU. ABTOp oOpaimaercs K QyHIaMEeHTaIb-
HBIM HCCJIEIOBaHMSM, B YacTHOCTH, paboraM B. benpsmuna, M. Kactensca, M. Maxiro3Ha, a Takke akTy-
QJBHBIM JKYPHATUCTCKUM ITyOJIMKAIUAM COOTBETCTBYIOIEH TEMATHKH. DTH MaTepUaIbl MOCIYX UM OCHO-
BOHM it (hOPMUPOBAHUS €r0 COOCTBEHHOI'O BapHaHTa KiIacCU(UKAIMUA MY3BIKAJIBHBIX HHTEPHET-MEAHA C
Y4€TOM MX KOMMYHUKATUBHOTO (DYHKIIMOHAJIA, a TAK)Ke BBISIBIICHUS BO3HUKAIOIINX B CBS3H C 3THM HOBBIX
Hay4yHbIX TIpobsieM. Cpeau HUX — oreHKa 3(PPEKTUBHOCTH pecypca, PUCKA MaHUITYJIMPOBAHKS BOCIIPUITHEM
LIETIEBOI ayTUTOPHH, BEIPAOOTKA TOIXO0I0B K CONIEPIKATEILHOMY aHATTN3Y MY3BIKAIBHBIX MEIHA.

B xauecTBe OCHOBHOTO KpUTEpHs KIIaCCU(DUKAIIUN BHIOPAaH KOMMYHUKATHUBHBINA (DYHKITMOHAI pecyp-
ca B YCJIOBUSX IJI00QJIbHOM CETH, a B KaUeCTBE 0a30BbIX THIIOB BHIICJICHBI CANT-TIPEICTABUTEILCTBO, CEPBUC,
coranbHas cetb, CMU, onnaitn-sHimknonenus. Jana kparkas xapakrepuctuka xypHaia «Pitchfork» kak
npuMepa yCHeuHoro npoekra B cpepe CMU.

CoBpeMeHHBIE CPEJICTBA MaCCOBOW KOMMYHHKAIIMH, pa0OTAIOIIHE C ayJUONIPOU3BE/ICHUSIMH, a TaK-
K€ CO CBSI3aHHBIM C HUMH TEKCTOBBIM M BH3yaJbHbIM KOHTEHTOM, IIPOAHAIM3UPOBAHBI C MO3UIMHA CETCBOU
KOMMYHHUKAIIUA U «3KOHOMHMKHU CTPUMHHIa». KOHTaKThI MEXIy CyObEeKTaMH MHAYCTPHUH, B TOM YHCJIE CIY-
IIaTeNsIMU, CTAHOBITCS TUBEPCU(UIIMPOBAHHBIMU, MHTEPAKTUBHBIMHU, TMOKUMH, WH(GOPMAIMOHHO HACHI-
IICHHBIMH. ABTOP 0003HAa4YaeT BO3MOXXHOCTH M BbI30BBI, O0YCJIOBJICHHBIC ATUMH M3MECHEHUSAMH, a UMCHHO
TapreTUPOBaHHOE MPEJIOKEHUE KOHTEHTA U YIPO3y MaHUITYISATUBHOTO BO3ACHCTBUS.

B 1ienmom Hay4HBIN ¥ MPaKTUYECKHUI HHTEPEC, 0 MHEHUIO aBTOPa, MPEJCTABIISIOT MPOIECCHI, CBS-
3aHHBIE ¢ PabOTOH pecypcoB KOHKPETHBIX BUIOB. [lomuepkrBaercs HEOOX0IMMOCTh N3YYEHUS! MY3bIKaTbHON
KYPHAIMCTUKHU C YY€TOM €€ aKTUBHOW MHTETPALMU CO CMEKHBIMU 00J1aCTIMU MacCOBOM KOMMYHHKAIIHH.

KiroueBble cji0oBa: WHTEPHET-MEAMA, CETEBOC OOMIECCTBO; MYy3BIKATbHAS WHIYCTPHUS, DKOHOMHKA
CTPUMUHTA; KYPHAITUCTHKA.
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The article is devoted to the systematization of various music Internet media on the basis of the con-
cept of Network society in the context of the dramatic changes the world music industry has been exposed to
in recent years. The author refers to fundamental researches, particularly those by V. Benjamin, M. Castells,
M. McLuhan, as well as to current journalistic publications on the given subject. By using these materials,
the author suggests his own version of the music Internet media classification based on the criterion of their
communicative functions, and identifies some new scientific problems arising in this regard. These questions
include assessment of a resource’s effectiveness, risks of manipulation that threaten audience’s perception,
working out approaches to content analysis of music media.

A communicative potential that a resource can realize on the Web is chosen as the main criterion for
the classification; a representative site, service, social media, press (mass media) and online encyclopedia are
the basic types in the classification. A brief analytical description of the Pitchfork magazine as of a success-
ful media project is given. Some general effects, such as combination of text and multimedia content with
inclusion of offline activities, are considered by the example of Pitchfork.

Contemporary mass media that present audio compositions as well as appropriate text and visual
content have been analyzed in the aspects of web communications and ‘streaming economy’. Contacts be-
tween actors in the industry, including listeners, are getting diverse, interactive, flexible and saturated with
data. The author notes some opportunities and challenges which are triggered by these changes, €. g. target-
ing in content supply and risks of manipulations.

On the whole, processes exposed in particular resources are of scientific and practical interest. The
paper emphasizes the necessity of researches on music journalism taking into account its intensive integra-
tion with adjacent areas of mass communication. Moreover, the mythologization of artists’ images is noted
as one of the most promising subjects for further analysis.
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