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PaccMaTpuBaroTCsA MEPCIEKTUBBI Pa3BUTHS aHTIMMCKHUX Ta3eT B YCIOBHSX COCYIIECTBOBAaHUS ABYX
mwiaropm — meyaTHol u nndpoBoit (oHIalHOBOH). [lomquepkuBaeTcss KPU3UCHOCTh COCTOSIHUS TPAAHIIOH-
HOW me4yaTHOW (QOpMBI M MOCTOSHHBIN POCT HOBOW, HU(POBOW; OTMEYAETCsl Ka4eCTBEHHOE OOHOBJICHUE U
YBEJIUYEHHE ayAUTOPHUHU ra3eT, B OCOOCHHOCTH — ayIUTOPUU KadeCTBEHHOM MPECcChl, YbM MO3ULIMU 3HAUM-
TEJNBHO YKPENMIUCH Osiaronaps nosBieHno HU(poBbix miatdopm. M3ydaeTcs no3uLus razeT B COUUAIBHBIX
ceTsAX Kak (aKkTop OLECHKH WX BIHMSIHUS Ha ayAuTopuio. B cBs3u ¢ Tpancdopmarmed npupoasr CMU 3asBis-
eTcs 0 He0OXO0AUMOCTH pa3padOTKU OOBbEKTUBHBIX U HE3aBHCUMBIX M1APaMETPOB OIIEHKHU MOJI0KEHUS MPECCHI
OHJIalH, a TAK)Ke KOMIUIEKCHOTO aHAJIN3a HECKOJIBKUX ()OPM ra3eThbl Kak eAMHOrO 1IEJI0T0.

KarwoueBblie ciioBa: OyMakHasi M DJICKTPOHHAS Tpecca; TpaHcdopMalms ayJUTOpUN KaueCTBEeHHON
npeccbl; CMU onJaiiH ¥ B COIMATIBHBIX CETAX; MPOOJIEMbI KOJMYSCTBCHHOHN OIICHKH; OIEHKA BIIMSHU.
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The article is devoted to the perspectives of development of English newspapers in the situation of
coexistence of two platforms — print and digital (online). It registers a crisis in the state of the traditional
print form and a continuous growth of a new, digital one; it also stresses a qualitative change, renewal and
growth of the newspaper's audience especially the audience of quality press whose position has become fir-
mer due to the growth of digital platforms. It analyses the state of the newspapers in social networks as a fac-
tor of estimation of their influence on the audience. In connection with transformation of media nature it
claims the necessity of developing objective and independent parameters of estimation of the online newspa-
pers position as well as complex analysis of different forms of the newspaper as a whole.
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