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B coBpemennoii [Tombiiie nmpecca cTana riiaBHbIM KCTOYHUKOM (hopMupoBaHus oOpa3a Poccuu. Pyc-
CKHH TUCKYPC JOCTATOYHO MEIJIEHHO MOMOHSAETCS HOBBIMH CHMBOJIAMHM, 3HAKAMH M CBSI3YIOIIMMH HIIEIMHU.
OT4acTH 3TO CBI3aHO C TEM, 4YTO CIIOKMBIINICS KOMINIEKC CTEPCOTUIIOB OTHOCUTCIILHO Poccun BaxkeH JJISL
MOJIECKOTO OOIIECTBa KaK 3JEeMEHT COOCTBEHHON HMIEHTWYHOCTH. PempeseHrarus coBpemeHHo Poccun B
MOJIECKOHN Tpecce JOCTATOYHO OTPaHWYCHHA — ITyOJWIMCTUYECKas PUTOpPHKAa Oa3upyeTcsi B OCHOBHOM Ha
BEChMa HEUIMPOKOM Habope TomocoB. [Ipu 3ToM, Kak 0oTMedaeTcs B CTaThe, B MOCIEAHUE TOIBI IIPOUCXOAUT
nedopmalysi TOOCOB, a TAKXKEe WX HAIOXKEHHWE JAPYT Ha JIPyra, MEHSIETCS TUIMUYHBIN Ha0Op KOHHOTAMU U
COKpamiaercs ux pasHooOpazue. OJHOBpEMEHHO HaOJOJIACTCs TCHICHIMS K JernepcoHuuKanuu oOpasa
Poccum — 0H cTaHOBUTCS OTHOBPEMEHHO W MEHEE BapUATHUBHBIM, M HETaTUBHBIM. OTKa3 OT CIIOKHOCOCTAB-
HOTO BOCTIPUATHSI TOBOPUT O OCTATOYHO NAIEKO 3ameAnieii nHPOPMAIMOHHONW BOHE M BIMSHUAMW IPOIa-
raHjpl HA TOM ITyOMHHOM YpPOBHE, Ha KOTOPOM POXKAAIOTCS MU TPaHC(HOPMUPYIOTCSI CTOWKHE CTEPEOTHIIBI
¥ OMOITMOHATBHAS TTAMAThH OOIIECTRa.

Karwouesbie ciioBa: 06pa3 Poccun; [onbma; mpecca; conuanbHbIil CTEPEOTHIT; POIaralia; Tomoc,
MEXKYJIbTypHBIE KOMMYHUKAITHH.
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In modern Poland, the press has become the main channel of building up the image of Russia. Rus-
sian discourse is being rather slowly updated with new symbols, signs and unifying ideas. This is partly due
to the fact that the current set of stereotypes about Russia is important for Polish society as an element of its
own identity. Representation of modern Russia in the Polish press is quite scant — journalistic rhetoric is
largely based on a very limited set of topoi. However, as noted in the article, in recent years there has been
deformation of topoi, as well as their superposition on each other, the set of connotations typical of them has
been changing, their diversity has been reducing. At the same time, there is a trend towards Russia’s image
depersonalization — it is simultaneously becoming less variable and negative. Renunciation of deep and
structured perception means that the information warfare has gone quite far and the propaganda influences
the deepest level, where persistent stereotypes and emotional memory of society arise or transform.
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